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Background, objectives & 
methodology



Energy projects on the Suffolk Coast
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In 2019 The Suffolk Coast DMO commissioned BVA 
BDRC to evaluate the cumulative impact SPR wind 
turbine projects and EDF Sizewell C could have on the 
Suffolk Coast from a tourism perspective. 

The initial findings were concerning. With fewer 
people prepared to consider visiting during 
construction of the energy developments it was 
estimated it could cost the local tourism sector in the 
region of £24 million to £40 million per annum*. 

Since that report was published consultations with EDF 
and SPR have been on-going. Other perception impact 
reports have published, most notably EDF’s own 
commissioning of Ipsos Mori for a similar survey 
published in October 2019 which echoed many of the 
same concerns.

There have been significant changes since these initial 
reports were published, most significantly a national 
pandemic that has harmed the visitor economy and  
challenged the traditional dynamics of the travel and 
tourism sector in the UK. The Suffolk Coast has not 
been unaffected.

Furthermore, as part of the government's commitment 
towards net zero emissions by 2050, we’ve seen the 
emergence of new plans to make the UK a leader in 
green energy which includes setting a target to 
up to double the capacity of renewable energy in the 
next Contracts for Difference auction, which opens in 
late 2021.

Against this backdrop The Suffolk Coast have asked 
BVA BDRC to update the 2019 research but with some 
important variations. 

• Offer a deeper comparison between perceptions of 
the impact of EDF Sizewell C and perceptions of the 
impact of SPR’s two offshore wind farms - EA1N and 
EA2 and their associated onshore infrastructure 
rather than focus on the cumulative impact of the 
two energy projects.  

*Results mapped to Economic Impact of Tourism Suffolk Coast & Heaths AONB -2017
report produced by Destination Research.



Of the 2000  ‘Prompted Considerators’  recruited 

• 17% certain to visit in next 2 years, 31% very likely and 52% fairly likely.

• 86% were considering a short-break holiday,  64%  a days out

• 74% at least a little awareness of what there was to see and do on the Suffolk 
Coast, including 16% ‘very aware’

• 60% were previous visitors to the Suffolk Coast,  39% for days out 41% for a short-
break/holiday

Effective online research amongst 2000 target visitors to the Suffolk Coast

As in 2019 an online access panel was deployed to reach our target audience. 
Evolving the screener criteria we recruited only those adults in the UK (not as with 
the 2019 survey from within a 90-minute drive and in between a 90 and 180 drive 
time) and who were; 

• At least fairly likely to take a day out or short-break/holiday on the Suffolk 
Coast in the next two years.

Panellists were prompted with a description of the Suffolk Coast, unchanged since 
2019, from which to base their decision.

The Suffolk Coast remains a largely undisturbed, wild and beautiful landscape, offering
peace and tranquillity to relax and revive in. The rural coastline sits within a designated
Area of Outstanding Natural Beauty, where at its heart, the world-renowned RSPB
Minsmere Nature Reserve and National Trust managed Dunwich Heath & Orford Ness
offer access to some of Britain’s rarest wildlife.

Peppered with charming seaside towns, including Aldeburgh and Southwold, the
Suffolk Coast offers a wealth of activities and experiences for visitors. It is well served
by hotels, camping, caravan and glamping sites, B&Bs, holiday parks and self-catered
holiday properties, making it easy for visitors to experience the full Suffolk Coast offer.
It is also the location for the Sizewell A & B nuclear power station and visitor centre.

Home to spectacular events such as Latitude, the Aldeburgh Festival, and inspirational
composer Benjamin Britten; theatres and galleries play host to a thriving arts, music
and culture scene; the sweeping countryside makes a playground for cyclists, walkers
and golfers; heath and marshland the perfect spot for nature lovers; seaside resorts,
piers and beaches for making family memories; whilst shoppers and foodies are
bountifully served by the historic market towns.
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Monadic testing 

Development plans for EDF Sizewell C and SPR Wind turbines with construction of 
onshore infrastructure were presented to respondents with the stimulus shown 
below and opposite. Both had been updated from stimulus shown in 2019

After reviewing each stimulus respondents were asked to re-consider their 
propensity to visit the Suffolk Coast in light of the information shared.

To avoid survey bias half of the sample responded first to the stimulus for SPR and 
half to the stimulus for EDF first – known as monadic testing.

See appendix for stimulus in larger scale
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Headline impact of energy 
projects on Suffolk Coastal 
tourism
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Cumulative 2019
benchmark

SPR Wind
tutbines

EDF Sizewell C

A lot less likely to visit A little less likely to visit
No more/no less likely to visit A little more likely to visit
A lot more likely to visit

Likelihood to visit the Suffolk Coast during construction

C2a. Now that you are aware of the plans for (Insert either ‘Sizewell C’ or  ‘SPR wind turbines with construction of onshore infrastructure’), whilst the infrastructure is being built 
do you think you are  more or less likely to visit the Suffolk Coast for days out or a short-break / holiday? Base: All ‘Prompted Considerators’ n=2000

Net -19

Net -15

Net -17

Net: more likely
minus net: less likely 

• The position remains relatively unchanged 
compared with 2019 with most people no 
more/no less likely to visit the Suffolk Coast 
because of either of the energy projects. 

• With some visitors encouraged by the 
developments and a significant minority deterred, 
there exists challenge and opportunity for coastal 
tourism during the construction phase.
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To gain a richer perspective as to why visitors propose to react the way 
they indicate in the survey  we asked them to explain their answer in 
their own words. See next slide…..



Many believe the construction of the energy projects will take away their reasons for visiting the Suffolk Coast in the first place – the tranquillity, the
natural surroundings; and this concern needs to be countered. Some are in principle opposed to either wind turbines or nuclear power stations and wish
to make a stand. Others expect travel disruption to spoil their holiday experience.

It will definitely detract from the area and 
although I can see the long term benefits it 
seems there could be a solution that 
doesn’t involve disturbances to  the AONB 
and the church

I don't think it will be as quiet and 
tranquil as I first thought which was the 
reason I was considering visiting.

I don't want my experience to be 
ruined by a huge power station.

I would not like to holiday whilst all of 
this work is ongoing. Also that seems 
a lot of turbines to spoil the views

Wind farms are ugly and will spoil 
the scenery

Something to consider against 
other places that don't have this 
when visiting. It may effect the 
beauty of the area.

The construction may ruin the 
natural environment and cause 
air and noise pollution.

The original attraction of visiting the area 
was the unspoiled natural surroundings 
and with this development it will not be 
the same.

Travel disruptions on the roads 
carrying heavy equipment could 
spoil my holiday if I was unaware 
of the dates of possible disruption
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C2a. Now that you are aware of the plans for (Insert either ‘Sizewell C’ or  ‘SPR wind turbines with construction of onshore infrastructure’), whilst the infrastructure is being built do you think you are  more or less 
likely to visit the Suffolk Coast for days out or a short-break / holiday?. Why do you say that? Base : All ‘Prompted Considerators’ less  likely to visit during construction of each?

SOME RECURRING REASONS FROM REVIEW OF OPEN ENDS – ‘IN THEIR OWN WORDS’

30% net: less likely to visit 34% net: less likely to visit 

Sounds unnatural and dangerous, 
sounds polluting... I don’t want to 
go anywhere near a nuclear plant!

This is the area I wanted to visit for 
the nature. The construction will 
spoil that.

I am utterly against this being built.  It is 
dangerous  and I do not fall for it creates jobs 
etc.  What are they planning on doing with 
the nuclear waste It is also too close to the 
RSPB site for wildlife and we need to protect 
it.

Could be many heavy lorries 
driving around

“
“



37

51

37

24

26

24

 Wind
tutbines

 Sizewell C

Yes No Don't know

Propensity for energy developments to deter visitors and others like them. 

D3. And do you think these developments will deter other people like you from 
visiting the Suffolk Coast for days out and short-breaks and holidays? Base: All 
n=2000

C6. Which of the two proposed developments will have a greater impact on 
deterring you personally from visiting the Suffolk Coast? Base: All n=2000

% (2019 in brackets)

EDF Sizewell C 19 (24)

SPR Wind turbines 12 (7)

Both equally 34 (33)

Net: Any deterrence 65 (64)
Neither will 24 (19)

Don’t know 10 (17)

• There is a perception that, whilst not as much of a 
deterrent as Sizewell C, SPR wind turbines 
construction may be more of a deterrent to 
visiting than when they were presented two years 
ago. The presentation in 2021 was more detailed.

DETER YOU DETER OTHERS LIKE YOU
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• As many visitors believe SPR wind turbines to be a 
deterrent to others as those that believe they 
wont. This reflects the divisive nature of wind 
turbine developments more generally. However 
more than half of all respondents believe EDF 
Sizewell C will be a deterrent to others.



Engagement with energy 
developments



Awareness of EDF & SPR energy projects

7 7 5 6

21 22
13

4

18 16

13

11

51 54

65 69

3 1 4 1

Yes I was aware and knew a 
lot about it 

Yes I was aware and I knew 
only a little about it 

Yes, I was aware but knew 
nothing about it 

No, I was not aware at all

Don’t know

Sizewell Wind turbines

2019 2021 2019 2021
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C1 Were you aware of the development plans for (Insert either ‘Sizewell C’ or ‘SPR wind turbines with 
construction of onshore infrastructure’), before now? Base All respondents (n=2000)

• Highlights importance of 
reassuring potential visitors they 
should still consider the Suffolk 
Coast once national attention 
turns to the energy projects in 
the coming years



Similar long-term disruption compared to overall two years ago.

46%

33%

21%
46%

33%

21%

Yes

No

Don't know

Days out Short break/Holiday

2019

2021

2019

2021

46%

33%

21%

55%

21%

24%

Yes

No

Don't know

D1. Once the construction of Sizewell C and the wind turbines and their onshore infrastructure are completed in 9 to 12 years, is 
the Suffolk Coast somewhere you would consider visiting ? Base All respondents n=2000
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Future trip planning, by 
different target audiences



Top 3 initiatives to encourage more visits to Suffolk Coast

69

63

62

56

55

55

53

53

49

41

 Specialist interest tours in natural areas of beauty & wildlife

 More public transport links between main tourist towns/ villages

 Detailed online guides or apps that can be downloaded to explore areas independently

 Being able to see high quality art and culture

 More opportunities to participate in learning or hands-on activities

 More developed offshore water-based activities

 Development of cycling offer

 More indoor family attractions

 More spas/ wellness retreats

 An energy visitor centre

% Net: Encouraged (very + somewhat)
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EAll1. In encouraging you to visit The Suffolk Coast more often and for longer in the future how encouraging / 
discouraging are the following to you? Base: All respondents (n=2000)

Rank 1 2019   

Rank 2 2019

Rank 3 2019

• The top 3 initiatives particularly
appeal to older audiences

• Amongst younger audiences
there is more equal support for all
initiatives (e.g. 58% of 16-34s
encouraged by specialist interest
tours in natural areas same as %
encouraged by indoor family
attractions and offshore water-
based activities)



Most useful information sources when planning trips 

40

39

31

31

24

23

23

23

21

19

17

15

14

13

13

12

6

Personal recommendations from friends, family or colleagues

Guest review sites (e.g. TripAdvisor)

Regional tourist board or destination websites (e.g…

National Tourist Board websites such as visitengland.com

Membership organisations (e.g. National Trust, WWT, RSPB, English…

In Person Tourist information centres

Online Travel Agencies/Price comparison sites (e.g. Expedia, Booking.com)

Online travel forums/communities/blogs

Hard copy brochures / guidebooks about the destination

News stories / programmes on TV/radio

Reviews and opinions from magazine/newspaper journalists

Other accommodation provider websites (e.g Hotel chains/ haven.com,…

Newspaper / Publication Top Tips (e.g. Telegraph 50 Great weekend…

Marketing campaigns on TV/radio

Traditional Tour operator or travel agency websites (e.g. TUI, Hays travel)

Travel agency branch recommendations- in-person or by phone (e.g.…

Celebrity recommendations
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New F2 In choosing where to go for domestic days out or short breaks what information sources do you find 
most helpful? Base All respondents n=2000

18-34 55 plus

32 47

34 42

18 43

18 42

17 31

17 31

27 20

25 18

18 26

13 22

15 21

10 20

11 17

14 10

15 11

16 9

12 2

AGE

• Highlights importance of 
optimising online web 
presence of 
www.thesuffolkcoast.co.uk & 
Visit England, second only to 
recommendations/reviews in 
being sources most useful to 
target visitors.

• Significant differences in 
what younger and older 
audiences find most useful 
when choosing destinations 
to visit



Facebook and YouTube are the dominant social media channels used regularly by target audiences

57

40
34

24

10 9 5

14

28

14

13

15 13

6

9 16

10

12

17
14

7

19 15

43
51

58
64

82

Facebook YouTube Instagram Twitter Pinterest LinkedIn Tumblr

Once a day or more often

Once a week or more often

Less than once a week

I do not use this platform
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NEWF3 Which social media platforms do you use, and how often?  Base : All respondents n=2000

Social media channel % Used daily

16-34 yr
olds

55 plus

Facebook 58 54

YouTube 60 22

Instagram 63 11

Twitter 30 14

Pinterest 16 5

LinkedIn 12 4

Tumblr 10 1

• The most popular
daily used social
media channel for
younger audiences is
now Instagram, not
Facebook or YouTube.



Appendix -



The cable corridor passes through 

• The Suffolk Area of Outstanding Natural Beauty 
(AONB)

• The Suffolk Coastal Path
• The Sandlings Walk and The Sandlings SPA (Special 

Protection Area), 
• The Leiston-Aldeburgh Site of Special Scientific 

Interest (SSSI). 

The opposite image is an example of a cable corridor.  
The cable corridors for SPR’s projects  will be around 
32 metres wide each.

SUBSTATION SITE AT FRISTON

The opposite  image, taken from SPR shows a 
possible layout of the National Grid substation and 
the substations for EA1N and EA2 at Friston. The 
scale of the site is around 30 acres.

Friston is a medieval countryside village with no 
industrialisation. The boundary of SPR’s site comes 
right down to the Church Road.  Friston Church, St 
Mary the Virgin, would be adjacent to SPR’s site. 

ScottishPower Renewables (SPR) plans to build two offshore wind farms - East Anglia One North 
(EA1N) and East Anglia Two (EA2) in the southern North Sea. The proposed offshore windfarm 
site to be developed by EA1N, is located approximately 36km from its nearest point to the port 
at Lowestoft and 42km to Southwold. The project would have an operational capacity of up to 
800MW, which is enough to power approximately 660,000 UK households.

The proposed offshore windfarm site to be developed by EA2, is located approximately 32.56km 
from its nearest point to the coast at Southwold and 37.02km to the port of Lowestoft. The project 
would have an operational capacity of up to 900MW, which is enough to power approximately 
800,000 UK households.

Offshore infrastructure off the Suffolk Coast will comprise
• 142 turbines covering an area of 426km
• 8 offshore platforms to collect the electricity, 2 maintenance platforms and 2 meteorological 

masts.

Onshore infrastructure on the Suffolk Coast will comprise
• A 9 km cable corridor
• Two onshore substations with equipment up to 18m in height, the substations will cover an 

area of 72,000m²
• One National Grid Substation with a maximum height of 16m and a maximum footprint of 

145m x 310m.

CABLING
Cable landfall from the wind farms is to take place at the tourist destination of Thorpeness. The 
below illustrative maps show the size and scope of the 9 km cable corridor from Thorpeness to the 
sub-stations at Friston.
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We are ISO 20252:2012 and ISO 27001:2013 certified, the recognised 
international quality standards for market research and information security. 
• Adherence to the standard is independently audited once per year. 

• Where subcontractors are used by BVA BDRC, they are assessed to ensure any outsourced parts of the research are conducted in adherence to ISO 
20252 and 27001.

All work will be carried out in conformity to these standards, the MRS Code of Conduct, and all relevant legal requirements
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This research was designed to ensure robust sample sizes for analysis.

Survey finding of…

Base 5 / 95% 20 / 80% 50 / 50%

Total Sample (n=2000 All Unprompted Considerators) +/- 0.96% +/- 1.75% +/- 2.19%

Subgroup 1 (n= 753 - All 55yrs plus) +/- 1.56% +/- 2.86% +/- 3.57%

Subgroup 2 (n= 555 - All 16-34 years ) +/- 1.81% +/- 3.33% +/- 4.16%

We can be  95% certain that the actual figure (in the 
population as a whole) falls within a certain range of the survey 
figure.
The percentages within the table represent the error variance.

As the survey is conducted with a sample of the target audience, 
we cannot be 100% certain that a census of the whole 
population would yield the same results. 
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